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abstract: The high energy drink Red Bull has been profitably
sold since 1987. The company s figures confirm its success
around the world. Red Bull s secret is an extraordinary
marketing consisting mainly of the organisation of fun sport
events to create a cool image and make teenagers loyal
costumers. With this unique concept the enterprise will go on
governing the growing energy drink branch. 16 pp. Englisch.
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An exceptional publication as well as the font applied was intriguing to learn. It usually does not charge an excessive
amount of. Its been designed in an exceedingly basic way and it is just aDer i finished reading through this book
through which in fact altered me, modify the way in my opinion.
-- Ha ylee Ha ckett   

It in a of the best ebook. It generally is not going to expense excessive. It is extremely diFicult to leave it before
concluding, once you begin to read the book.
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